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Campaign Elements

Direct Mail

- 105 million pieces to homes across the country

- Promoting Informed Delivery

- Launches into rich content campaign

Mid Oct – Banner Ads

Late Oct – Social Influencers

Early Nov – Direct Mail & Email

Early Nov – Retail

Nov 1– Digital Landing Page

Nov 1 – Print

Nov 5 - Radio

Nov 9 – Commercials

Nov 12 – Internal Communications to Employees

Nov 12 – Social Media (Twitter, Instagram, Facebook)

Nov 19 – Spanish Language Commercial

Nov 26 – Spanish Language Banner Ads

Nov 26 – Spanish Language Radio

Nov 26 – Spanish Language Social Media

Late Nov – Shipping App

Dec 3 – Operation Santa

Operation Santa

- 106 year program

- Digital expansion into 7 sites

Internal Communications

- Mangers kit

- Interactive microsite with gamification

Commercials – General Market

- :45 second

- :30 second

- :15 second

- :06 second (Facebook)

Hispanic

- :30 second

- :15 second

- :06 second (Facebook)

Retail – 31,000 Offices

- Menu Boards

- Clings
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